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Receiver seeks expressions of interest for iconic West 
Australian restaurants:

+ Mead�s Mosman Bay

+ Black Tom�s Oyster Bar

+ Oyster Bar on the Foreshore

The Receivers will be conducting an expedited and 
transparent sale process for the restaurants and assets.

To register your interest or for further information about the 
sale, please contact Andrew Birch on (08) 6363 7640 or 
Dayle Radford (08) 6363 7644.

A
nyone for a quick round
of golf — with a pint at
the 19th, of course? Or
maybe a workout in the
gym with a personal

trainer, followed by a skinny latte in
the cafe?

These are not invitations to some
weekend recreation but Google
workplace-inspired inducements by
corporations to snare scarce staff.

In ever-escalating attempts to win
over top performers who want that
something extra, businesses are
incorporating upmarket facilities
into their new buildings or extreme
makeovers of their interior fit-outs.

They range from fully equipped
gyms, child-care facilities, secure car
and bicycle bays, and flash ablution
areas to cafes, bars and even
restaurants.

One of those stretching the
boundaries is accountancy firm
McKinley Plowman, which is
spending up on an indoor putting
course at its new Joondalup offices.

Scratching for a ruse to recruit
staff, the partners came up with the
idea of laying out a course on the
second floor.

“There will be holes in the
concrete floor with a cap so you
don’t fall in,” McKinley Plowman
partner Nigel Plowman said. “You
will pull them out when you want to
play, maybe on a Friday afternoon.”

The workers-cum-golfers will
negotiate the 17 holes laid out
between desks and then putt into the
lift for a ride to the rooftop area and
the 18th. Following a diehard
tradition, a bar will be installed there
as the final “watering hole”.

The $6 million ultra-modern
three-storey office development in
Davidson Terrace will also have a
gym with a personal trainer on tap
three or four days a week to motivate
staff and nudge them towards
fitness. The trainer’s advice will be
paid for by the company.

In a move that could undo any
good achieved, the offices will also
have facilities for entertaining and
probably a cafe on the ground floor.

Mr Plowman said it was hard to
get staff in the accounting profession
and it was hoped the amenities
would help. 

“Where people work is a big thing
these days, I think,” he said. “We
want a balance in life and we are
about health and fitness, hence the
gym up there.”

McKinley Plowman’s plans are
indicative of a range of strategies
that companies are being forced to
resort to in a workers market.

According to Colliers
International director of office
leasing Ian Campbell, interior
designers are taking world tours to
pick up ideas for fancy fit-outs and
are taking tenant amenities to
another level.

“In terms of what tenants are
looking for in their buildings, it is
extraordinary,” he said. “It is almost
like a streetscape within buildings
now, with coffee shops and
interesting break-out areas.

“They are very casual areas that
people are using to have their
meetings in rather than just having
their sandwiches there.

“And the furniture, the services,
the tapware, the microwaves, the
cooking facilities, the coffee
machines are of an extraordinarily
high level, of commercial quality.”

The offerings even extend to
laid-on breakfasts for staff and huge
bowls of exotic fruits delivered to
workplaces every morning for
employees to tuck into at will. 

“The smarter employers are
offering these amenities because they
are good for morale and good for
health,” Mr Campbell said.

“Employees stay in the office
longer. They don’t run out to have a
coffee or long lunch breaks and they
get to work earlier and stay later if

the facilities are there.” Hassell
planning and design group principal
Caroline Diesner says offices are
being built or fitted out as “a home
away from home”.

The former conference facilities
that often languished as empty
spaces for hours each day have
undergone a transmogrification into
plush rooms whose walls move,
opening them up into large areas
where staff can congregate to relax
or have informal discussions.

“People aren’t strapped to their
desks any more,” Ms Diesner said.
“If you are having an informal
meeting with another person, you
have the ability to go to a
lounge-type area. You are more
inclined to use meeting rooms now
for more confidential reasons.”

The average cost of a fit-out used

to be $1000/sqm but it is not
unusual now for it to be $1500/sqm.
However, as soon as upmarket
offerings such as lounges,
commercial kitchens and showers are
added, the costs jump even higher.

In extreme examples, such as
Westpac Place in Sydney, the offices
are a “vertical village” with different
“neighbourhoods”, boasting a cafe
on one corner and a different food
outlet on another. 

“With 6000 to 7000 employees,
you are trying to provide enough
diversity and focus so that people
can move through the building,” Ms
Diesner said. “You have got an
internal space that is just as activated
and energised as a small community
because with 6000 people, it is like a
small town.”

The Colliers International’s

national office tenant survey released
last week found organisations in
Australia had significantly changed
their attitudes towards workplace
selection and design in the past three
years, with an increased focus on
staff wellbeing.

In the Perth CBD, 40 per cent of
tenants were found to have
redesigned their office in the past
two years or be planning to do so in
the next three years.

And the staff of major office
tenants in Perth had the highest
expectations when it came to better
technology and amenities such as
gyms and carparking.

Mr Campbell said the survey
results reflected the fact that
businesses were seeking to stand out
in a fiercely competitive employment
market.

Workplaces are becoming homes away from home in a bid to lure key people to companies. Cathy Saunders reports.

Staff trap: Nigel Plowman, left, and Murray McKinley are incorporating a golf range into their offices. Picture: Michael Wilson

Creature
comforts
big driver
for staff

Fortescue Metals Group yesterday
confirmed it planned to sell prefer-
ence shares for the first time to help
fund its ambitious expansion.

The company will ask a share-
holders meeting next month to vote
to change its constitution to allow
the sale of the shares, but did not
reveal how many would be sold.
The stock will pay a yield of 9 per
cent and have a term of 8.5 years.

Fortescue said it had received a
subscription application for $140
million from an unidentified inves-
tor as part of the proposed sale. 

WestBusiness revealed two weeks
ago that the company was looking
to raise between $500 million and
$1 billion in its first equity raising
since it tapped the market for $504

million through a placement at
$3.60 a share in July last year.

Fortescue wants to almost triple
output to feed rising demand from
steel mills in China and benefit
from record prices.

Patersons Securities analyst Alex
Passmore said the first stage of the

company’s expansion from 55 mil-
lion tonnes a year to 120mtpa may
cost more than $3.9 billion.

“The preference shares are a
small step in the overall financing,”
Mr Passmore said. “There are a lot
of people in the US who would like a
9 per cent coupon rate at the
moment.”

The preference shares have lim-
ited voting rights and won’t change
the level of control of major share-
holders, including chief executive
Andrew Forrest, who has 35.8 per
cent of the company, or the Philip
Falcone-controlled hedge fund
Harbinger Capital Management,
which has a 15.8 per cent stake.

Fortescue said yesterday it had
received $US275 million ($316 mil-
lion) as prepayment for iron ore
from five Chinese steel mills.

Preference issue for Fortescue
MADALENE PEARSON

Andrew Forrest


